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This document ensures consistency in how Micropolis Is
represented across adll platforms and materials. It serves as a
reference for all design and branding decisions.

Mission Statement: "Empowering Cities, Inspiring Progress”



Logo Usage



Primary Logo

The Micropolis logo Is designed around the concept of "a city
seen through the lens.” By combining a visual lens with the
Nname, the mark positions Micropolis as a platform that doesn’t
Just olbserve urban life — it curates and defines It.

This design embodies the brand’s mission: to transform redl
cities into living media - frame by frame, story by story.
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Clear Space

To maintain visuadl clarity and ensure maximum
Impact, always preserve a clear space around the
Micropolis logo. This clear space should lbe equal to
the height of the letter "M" in "Micropolis.” No text,
iImages, or graphic elements should enter this
zone. This rule ensures the logo remains legible
and visudlly distinct across adll applications.
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Fav Ilcon:

O

Minimum Size:

Digital: 100px width.
Print: 25mm width.
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Logo Variations

To ensure flexibility and consistency dcross various applications, the Micropolis logo Is
available in the following variations:

Horizontal

Micropolis O ropolis

Verticdl

(4)

Micropolis ropolis




Prohibited Uses:

To maintain brand consistency and protect the
iNtegrity of the Micropolis logo, avoid the following:

Do not alter the colors
of the logo outside of the approved color variations.
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Do not stretch, compress, or distort
the logo’s proportions in any way.

Micropolis

Do not add shadows, gradients, or effects
that alter the clean appearance of the logo.

Micropolis

Do not rotate or flip
the logo in any direction.

o™

Do not place the logo on low-contrast

or busy backgrounds that hinder legibility.

Do not replace the logotype or icon
with different fonts, symbols, or elements.

Micropolis



Color Pdadlette



The Micropolis color palette reflects a refined and
media-forward identity. With its neutral and elegant tones,
the palette enhances clarity, storytelling, and brand
consistency across dll touchpoints.

Regal Blue Carolina Blue Charcoadl Black White
(#1C2B58) (#4 A9DDO6) (#231F20) (#FFFFFF)




Typography



For Micropolis, we're using Aloeverad Display as the primary font across all
digital platforms for a clean, modern feel. To add a touch of elegance and
persondlity, Qurova Demo is used selectively In major headings. While
Qurova Demo provides a bold, distinctive presence In key titles, Aloevera
Display ensures readabllity and visual consistency throughout the content

on the website and social media platforms.

Aloevera Display

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Qurova Oemo

ABGCOEFGHIJKLMNOPLPQRSTUUWRYZ
ABCOEFGHIJKLMNOPAQRSTUDUWRYZ
ABCOEFGHIJKLMNOPORSTUDWRYZ

ABCODEFGHIIJKLMNOPORSTUDWRYZ

ABCONEFGHIJKLMNOPORSTUVWRYZ



Background Imagery



Background images

ropolis

Use the main (positive)
version on light backgrounds.

Use the negative version on
dark lbackgrounds.




Stationery Design
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Micropolis

Ralph Bejjani
Managing Partner

Business bay, silver
tower, office 1809 Dubai
United Arab Emirates

M. +971 5 6997 9280
E. ralph@mic-ropolis.com
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Lorem Ipsum,

Cras mattis consectetur purus sit amet fermentum. Etiam porta sem malesuada magna mollis
euismod. Integer posuere erat a ante venenatis dapibus posuere velit aliquet. Cras justo odio,
dapibus ac facilisis in, egestas eget quam. Aenean eu leo quam. Pellentesque ornare sem lacinia
quam venenatis vestibulum.

Vivamus sagittis lacus vel augue laoreet rutrum faucibus dolor auctor. Donec sed odio dui. Etiam
porta sem malesuada magna mollis euismod. Morbi leo risus, porta ac consectetur ac,
vestibulum at eros. Nullam id dolor id nibh ultricies vehicula ut id elit.

Donec id elit non mi porta gravida at eget metus. Fusce dapibus, tellus ac cursus commodo,
tortor mauris condimentum nibh, ut fermentum massa justo sit amet risus. Cras justo odio,
dapibus ac facilisis in, egestas eget quam. Cum sociis natoque penatibus et magnis dis parturient
montes, nascetur ridiculus mus.

Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Curabitur
blandit tempus porttitor. Aenean lacinia bibendum nulla sed consectetur. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.

Cras justo odio, dapibus ac facilisis in, egestas eget quam. Morbi leo risus, porta ac consectetur
ac, vestibulum at eros. Duis mollis, est non commodo luctus, nisi erat porttitor ligula, eget lacinia

odio sem nec elit. Integer posuere erat a ante venenatis dapibus posuere velit aliquet. Vivamus
sagittis lacus vel augue laoreet rutrum faucibus dolor auctor.

Company Director

Your Name

ot

Business bay, silver
tower, office 1809 Dubai
United Arab Emirates

T.+9715 0000 0000
E. info@mic-ropolis.com
W. www.mic-ropolis.com

@ www.mic-ropolis.com micropolis.ae
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Business bay, silver
tower, office 1809 Dubai
United Arab Emirates

T.+9715 0000 0000
E. info@mic-ropolis.com
W. www.mic-ropolis.com
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‘ Micropolis

Lorem Ipsum,

Cras mattis consectetur purus sit amet fermentum. Etiam porta sem malesuada magna mollis
euismod. Integer posuere erat a ante venenatis dapibus posuere velit aliquet. Cras justo odio,
dapibus ac facilisis in, egestas eget quam. Aenean eu leo quam. Pellentesque ornare sem lacinia
quam venenatis vestibulum.

Vivamus sagittis lacus vel augue laoreet rutrum faucibus dolor auctor. Donec sed odio dui. Etiam
porta sem malesuada magna mollis euismod. Morbi leo risus, porta ac consectetur ac,
vestibulum at eros. Nullam id dolor id nibh ultricies vehicula ut id elit.

Donec id elit non mi porta gravida at eget metus. Fusce dapibus, tellus ac cursus commodo,
tortor mauris condimentum nibh, ut fermentum massa justo sit amet risus. Cras justo odio,
dapibus ac facilisis in, egestas eget quam. Cum sociis natoque penatibus et magnis dis parturient
montes, nascetur ridiculus mus.

Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Curabitur
blandit tempus porttitor. Aenean lacinia bibendum nulla sed consectetur. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.

Cras justo odio, dapibus ac facilisis in, egestas eget quam. Morbi leo risus, porta ac consectetur
ac, vestibulum at eros. Duis mollis, est non commodo luctus, nisi erat porttitor ligula, eget lacinia
odio sem nec elit. Integer posuere erat a ante venenatis dapibus posuere velit aliquet. Vivamus
sagittis lacus vel augue laoreet rutrum faucibus dolor auctor.

Company Director

Your Name

Spuste

Business bay, silver
tower, office 1809 Dubai
United Arab Emirates

T.+9715 0000 0000
E. info@mic-ropolis.com
W. www.mic-ropolis.com




Ralph Bejjani
Managing Partner

Micropolis

Business bay, silver tower, office
1809 Dubai United Arab Emirates

M. +971 5 6997 9280
E. ralph@mic-ropolis.com

Ralph Bejjani
Managing Partner
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Business bay, silver tower, office
1809 Dubai United Arab Emirates

M. +9715 6997 9280
E. ralph@mic-ropolis.com




Mockups












'y Micropolis

T. +971 6 0000 0000 Business bay, silver
1l E. info@mic-ropolis.com tower, office 1809 Dubai
1 1 W.www.mic-ropolis.com United Arab Emirates













™1 New message

Besl Regards.,

Lirsagirgl P Lrees

L3 Mie

et Doy Bl el OFNCE
Bie Dubal Lrites brob Tmeatsl
w7 B AGaT S0

L. M G- poie O




/ N o
¥ Mic
7
Brand Guidelines / 2025

Prepared By:

Guideway
Chief Creadtive Officer
Omar tatari
WwWw.guideway.ae



